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Today, I nstagram social network is one of the most popular in Ukraine. I n addition, it is
the most dynamic web resour ce, because its developersregularly optimize all features. If it was
previously used only as a platform for distributing photos and their short descriptions, today it
is a resour ce that also plays an important role in creating and disseminating infor mation and
messages. It is a social network that has won a large audience, especially young people. That is
why it also influences the formation of public opinion and the image of the country and its
authorities.

Instagram is a particularly valuable resource in the work of a journalist, because
nowadays it plays the role of the original source, as here you can find the latest and most
interesting infor mation dir ectly from the participants of the infor mational events.

The peculiarities and ways of submitting content on the account of the Office of the
President of Ukraine and on the personal profile of Volodymyr Zelensky on the social networ k
Instagram, as well as the motivation of the posts, are being examined in this scientific paper.
The main “messages’ which are created and distributed in order to form a positive image of
the gover nment authorities have been analysed. The main disadvantages, as well as the positive
tendencies of the analysed in the work Insta-pages, that affect the image of Ukraine in the
international arena, have been distinguished. A compar ative analysis of the State I nstitution
account (Office of the President of Ukraine), and the personal page of V. Zelensky, which
previously had nothing to do with the political life of the country, has been done.

M oder n science needs resear ches in the field of I nstagram accounts. After all, in order to
work effectively on such a resource, it is hecessary to optimize all knowledge and skills in this
area. And compliance with all the requirements and following the trends of | nstagram will
help to form a positive image of our country in theworld.

Key words: account, profile, post, publication, image, social networks, Office of the President
of Ukraine.
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Formulation of the problem. Today, Ukraine is suffering from regular information attacks by the
Russian Federation. In turn, this negatively affects the image of our country in the international arena.
After all, Russian propaganda is based on negative and false stereotypes about Ukraine, which are a threat
toits reputation. That is why thefirst persons of the state, as well as the main country authorities should do
everything possible to promote the restoration and formation of a positive image of Ukraine. This is
strategically important and necessary, because a positive image is the key to investment by international
partners, globalization and integration into the European dimension.

Since today the role of social networks in society is large-scale, it is thanks to these resources that it
is possible to inflict a powerful information rebuff on the Russian Federation and to form the positive own
Ukrainian image. That is why the accounts of leading government agencies and the palitical elite are a
good platform for this.

The purpose of the article is to analyse the influence of content on the official account of the
Office of the President of Ukraine and on the personal page of V. Zelensky on Instagram on the formation
of a positive image of Ukraine in the international arena.

An analysis of recent studies and publications, in which the solution to the problem isinitiated,
and on which the author relies. Today Instagram is one of the most popular social networks in Ukraine.
However, there is no scientific research in the field of Instagram’s influence on the formation of Ukraine's
image. Ukrainian journalism is focused on ways to promote the content itself in this social network, and
the influence of Instagram on the formation of the country’s image remains an open question for further
studies.

Presentation of the main material of the study with a full justification of the obtained scientific
results. Volodymyr Zelensky's person is well known in Ukraine. This is a media personality, a former
showman, humorist who became the president of Ukraine. Instagram also played an important role in the
formation of Volodymyr Zelensky as a politician. After al, it islargely dueto it that V. Zelensky, without
any political experience, was able to spread his key ideas among society and influence the community
choice during the 2019 presidential eection. That is why the personal profile of V. Zelensky and the page
of the Office of the President of Ukraine on Instagram are of scientific interest, because today every
modern and progressive person is an active user of this social network.

The official Instagram account of the Office of the President of Ukraine was created in 2019. The
first post appeared on August 24, 2019. As of December 2020, the number of posts on the Instagram
account of the Office of the President of Ukraine is 418. There are 257 thousand subscribers on this page,
and only 2 aretracked — the account of President’s wife Olena Zelenska, and V. Zelensky’s personal page .
In our opinion, it would be worthwhile to increase the number of tracked pages, as this would demonstrate
what is being monitored by the President’s Office, as well as would show the range of interests of this
power structure.

In addition, the ability to comment the posts is disabled. In our opinion, the lack of dialogue with the
audience of the profile is an extremely negative phenomenon, because on such accounts people express
their position, inform about important problems, and show their attitude to the actions of the authorities.
But since there is no such opportunity on this account, it seems that the opinion of the people is not
interesting for the Office of the President, and the new guarantor is afraid of possible criticism from
Ukrainians. Taking into consideration the lack of communication on this profile, the number of likesis also
low — it varies from 2 thousand to several tens of thousands. The most likes gain video posts, such as
greetings and appeals to people.

If to compare the account of the Office of the President and the personal profile of the President of
Ukraine Volodymyr Zelensky on Instagram, we can see that in the second one there is the dialogue with
the audience. The account of the Office of the President contains a number of slogans about the successful
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work of this structure, instead. It also glorifies the achievements of Ukrainian athletes in sports, informs
about the approved state decisions and reforms, and honours the memory of fallen soldiers in the Joint
Forces Operation zone. It also reports on the work done, informs about the released from the Russian
captivity servicemen, and greets Ukrainians on state, professional and religious holidays. This is a typical
example of the state structure work in social networks. The main disadvantage, in our opinion, is that some
photos in this profile do not have any inscriptions. These photos are mostly static, just ordinary pictures
with key phrases about the work of the current government or with quotes of V. Zeensky.

A positive paint, in our opinion, is that the page also contains videos of the president in sefie
format, as well as reports from places personally visited by V. Zelensky. This adds dynamism to the blog,
dilutes monotonous official photo posts, which are not always informative. In our opinion, the account of
the Office of the President of Ukraine has been created more for the mass media than for ordinary citizens.
As not always information, published there, is clear and understandable to the public. Still noticeable is the
fact that most posts are aimed at improving Ukrain€ simage in the international arena.

Instead, V. Zdensky’'s personal account is more popular among ordinary Ukrainians. This can be
seen in the difference in the number of subscribers, aswell as in their activity on the page. There are many
reportage photos, videos in sdfie format, official content is being mixed with more personal, and
entertaining content. Subscribers are active, as evidenced by thousands of comments under the posts and
the number of likes.

As of December 2020, Volodymyr Zelensky’s personal account has 9.4 million subscribers. This
page was created on February 28, 2017.

V. Zeensky's account is rapidly gaining subscribers. After all, in April 2019, the number of
subscribers was 4.3 million [1]. In 2019, “Reuters’ edition noted that Zelensky’s Instagram account had
more followers than of French President Emmanuel Macron, German Chancellor Angela Merkel, British
Prime Minister Theresa May and Italian Prime Minister Giuseppe Conte. [2]. To our mind, such interest in
V. Zelensky's personal account can be explained by the fact that, firstly, he is a media person with
extensive experience in television, and secondly, he is an extraordinary person who often expresses his
position, sometimes even contradictory, and, thirdly, new faces in politics are always of great interest,
especially if they have been known and successful in other fields before. That is why, in our opinion, the
number of subscribers on V. Zelensky's personal page in the period from 2019 to 2020 has increased so
rapidly.

Thefirst post on this account got only 14 thousand 811 likes, and, for example, the last one we have
analysed, on December 19, 2020, had been viewed for 672 thousand 050 times. And there are posts that
have more than 1 million likes. Such a great amount of likes is also due to the fact that the media often
publish posts with photos from the personal V. Zelensky Instagram and give links to them, so anyone can
view the post directly on the page of the blog.

It is also on this account that the president has a dialogue with the audience, as subscribers are
actively commenting on the photos. It is also worth mentioning that before his presidency V. Zelensky
published articles in Russian, and when he became president — in Ukrainian. Although the famous photo in
the kitchen with his parents (from November 26, 2020) is signed in Russian language. Among those
followed by the President of Ukraine are the most influential world politicians (Angela Merkel, Donald
Trump, Justin Trudeau, Emmanuel Macron, etc.), as well as famous Ukrainian and world stars.

However, we do consider that Zelensky’s personal account has a neutral effect on Ukraine' s image,
as it contains posts in Russian and scandal ous photos, as, for example, a post about shawarma, which the
president ate at a gas station with his colleagues on his way to a coal mine in Lviv region, where two
miners died under the rubble. There are also statements in V. Zelensky’s posts that humiliate Ukrainian
culture and its heritage, for example, a post dated May 16, 2019: “Happy Embroidery Day! | didn’t forget
the embroidered shirt, but | forgot to shave my facel Don’t forget to greet everyone.” In our opinion,
V. Zdensky wants to be closer to people with such posts, but in the context of cultural values such
statements are devoid of |ogic and meaning.
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There are posts that demean the status of Ukraine and the honour of the Ukrainian people in
particular. For example, the post of June 28, 2019: “Today is a holiday! Not in a suit, among people,
happiness) “. In the photo, V. Zelensky spends time in a cafeteria with colleagues in an informal
atmosphere. Thereis no hint of Constitution Day in Ukraine in the photo. In addition, the phrase “among
peopl€’ is also quite controversial, because this phrase gives the impression that only those, who arein the
photo, are peaple. In comments, it has also been noted by the followers.

If we talk about the paositive aspect of Volodymyr Zelensky’s personal Instagram profile, then, as on
the page of the Office of the President of Ukraine, there are also posts about the victories of our
servicemen, honouring fallen soldiers in different years of military conflict, congratulating Ukrainians on
professional, state and religious holidays, photos from the prominent places of Ukraine, which were
personally visited by V. Zdensky. Of course, thisis of interest to the Instagram community and not only
for the Ukrainian, but also for the foreign segment. However, we believe that the previous ill-considered
and illogical posts on V. Zdensky’s account leave a long-lasting negative impression, and this influences
in a bad way on the image of the president and, accordingly, on the country he |eads.

Conclusions from the study and prospects for further exploration in this direction. Given the
analysis of the page of the Office of the President of Ukraine and V. Zeensky's personal account on
Instagram, it should be noted that today social networks, in particular Instagram, can be both a means to
create an information basis, and a platform for its further dissemination [3, p. 97]. That is why specialists
involved in keeping the Instagram page of leading government agencies and top officials of the state must
realize the great influence of this resource on the formation of state image and public opinion in general.

It isredlly very important to be careful while creating content on this social network. After all, such
pages reflect the activities of the country and its level among the other countries of the world.
Attentiveness, focus on improving the image of Ukraine, developing a special style of Insta posts
presentation will show the world community all the greatness and strength of our country.

Besides, it is necessary to increase the arsenal of research of Instagram influence on improving the
state image in the scientific field, because Instagram social network has rapidly taken the first position on
the Internet resources market. Today, there are no obstacles in obtaining information from the original
source, and often the original source can be found on Instagram. Unfortunately, this social platform is often
associated with entertainment and the presentation of primitive content. However, this is not true.
Instagram is enormously popular among young people, and they are the future of our country. Therefore,
we have to understand this and to enjoy all the benefits of this resource.

The page of the Office of the President of Ukraine or V. Zelensky's personal Instagram account
should be a platform for public dialogue, an indicator of professionalism and a rational approach to pre-
senting information, because these are the primary sources, and the creators of informational reasons.
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IHCTAI'PAM SIK IUIAT®OPMA JIJISI ®OPMYBAHHS IMIJIXKY KPATHA
(HA TIPUKJIAII AKAYHTY O®ICY ITPE3UJEHTA YKPATHU
TA OCOBUCTOI'O MPO®LJIIO BOJIOJUMHUPA 3EJJEHCBKOT'O)

CouianbHa Mepe:ka |nstagram cworoani € ogHiero 3 Halimonmyssipuimux B Ykpaini. 3okpema, ue
HaliimHaMivHimmii BeOpecype, ajke HOro po3poOHMKH peryJsipHO ONTHMI3ylOTh Bci Horo ¢yHkmii.
SAxumo KoJMch HOro BUKOPHUCTOBYBAJIHM JHIIE K IJIaT(opMy 1Js mommpeHHs: (ororpagiii Ta HeBe-
JINKMX ONMCIB 10 HUX, TO CHOTO/IHI Lle pecypc, IKMil TaK0K Bilirpae BaskJMBY poJib B CTBOPEHHi Ta mo-
mMpeHHi iHgopmaniiinux npuBoaiB Ta noBigomiaeHs. Ils conianbHa Mepexka 3aBOOBAJA PUXWIBHICTH
YHMCJIeHHOI ayauTopii, 30kpeMa cepex mMoJofi. CaMe TOMy BOHA TaKOXK BILIMBAa€ HA (DOPMYBAHHSA Ipo-
MAaJACBKOI AYMKH Ta iMiZ:Ky KpaiHu Ta il BIaJHUX CTPYKTYP.

Instagram € oco61mBoO WiHHUM pecypcoM B PodoOTi ;KypHaJicTa, OCKIJILKU CHOTOAHI BiH Bigirpae
poab nepuiogxepesia. Yepe3 Te, mo B wiil couiajibHiii Mepe:xki MoKHA 3HAITH HalHOBILIY Ta Haliunika-
Bimy indgopmaniro, a Takox iHpopmaniiini npuBoan Ge3nocepeIHbO Bil CAMUX YYACHHKIB.

Y crarTi focaixkeHni oco0aMBOCTI Ta crmoco0u mogavi KoHTeHTY B akayHTi Odicy Ilpe3nmnenta
Ykpainu Ta B ocoducromy npodiii Bosogumupa 3enencpkoro B coniajubHii Mepexki | nstagram, a Takox
BMOTHBOBaHicTh Aonuci. [IpoanasnizoBaHi ocHOBHI “Mecemki’, KOTi HaMaralTbCA CTBOPUTH i mMomm-
PMTH Ha HUX CTOpiHKaX 1Jsi (OpMYyBaHHS NO3WTHBHOIO iMIIKy Jep:kaBHOI BJaau. BuokpemJeni
OCHOBHi HeJ0JIiKH, a TAKOK MO3UTHUBHI TeHIeHUil aHali3oBaHuUX B podoti IHcTa-cTOpiHOK, M0 BIJIM-
BalOTh Ha iMizk YkpaiHm Ha MikHaponHiii apeni. IIpoBeneHo NMopiBHAJBLHUI aHAJNI3 aKayHTy aep-
saBHoi ycraHoBH (Odic Ipe3naenta Ykpainu) Ta oco6uctoi cropinku B. 3esieHchkoro, sikuii paHiuie He
MAaB KOHOT'0 CTOCYHKY [0 MOJiTHYHOI'0 JKUTTH KPaiHHU.

Cy4yacHa Hayka moTpedye nocjailkeHb B cdepi BeneHHs akayHTIiB B IHcrarpam. Uepe3s Te, mo0
e()eKTHBHO NPANIOBATH B TAKOMY pecypci, HOTPiOHO oNTHMi3yBaTH BCi 3HAHHSI TA HABMYKHU. A 10TPHU-
MAaHH$l BCiX BUMOI Ta HacjailyBaHHsl TpeHAIB IHcTarpamy nomomo:ke copMyBaTH MO3MTHBHMI iMitK
HAIIOl KPaiHHu Yy CBITi.

KurouoBi cioBa: akayHr, npodisib, IOCT, AOMHUC, iMIIK, comianbHi Mepexi, Odic [Ipesumenra Ykpainu.



