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IIpoananizoBaHo OCHOBHI MOKA3HMKM PUHKY iHTePHET-peKJaMHU B Y KpaiHi Ta BU3HAYEHO
Halimony/JasipHilIi BUIM pekjaMu y Mepexi. PO3KkpuTOo 0CHOBHI 3aBIaHHA iHTepHeT-peKJIaMH
SIK Ba)KJIMBOT0 iHCTPYMEHTY MAapKeTHHIOBOI cTparerii 1Jsi OyIb-IKOr0 BHUAY islJIHOCTI.
Yaockonajieno kiaacu@ikauniio pekjiaMud B iHTepHeTi, OCHOBHI BUAU 3rpyNoOBaHO 3a OJMHA-
UATbMA BUAIIEHMMM O3HaKaMM. PO3KPHTO CYTHICTh KOKHOTO BHAY peKJaMH, TeOpeTHYHe
PO3yMiHHAl SIKMX JAacTh 3MOrY PeKJaMOJaBUI0 NPUIHATH edeKTHBHe PpilleHHS 100
AOUITBHOCTI 3aCTOCYBAHHSl PeKJAMHHX IHCTPYMEHTIB, HAJAIITYBaHb, MiHiMi3alii pu3ukiB y
NPOCYBaHHi, palioHATbHOT0 BHKOPUCTAHHA PEKJAMHOIO OIO/ZKeTy, MiIBMIIEHHA pe3yJbTa-
THUBHOCTI micjisi 3aBepuieHHsi moka3dy. Takoxk 37ilicHeHO NMOPIBHAJILHY OIIHKY Ta BUALIEHO
0CO0JIMBOCTI HANMONYJIAPHIIINX BUIIB PeKJIaMH, PO3KPHUTO MepeBaru Ta HeloJiKH iHTepHeT-
peKJIaMH 3 MeTOI0 YIOCKOHAJIEHHS il TeOPeTHYHOI0 aHATi3y.

KuarouoBi cioBa: peksiama; iHTepHeT-pekjaMa; BeOCaiT, MapKeTHHIOBAa CTpAaTeris;
peKJIaMHi iHCTPYMEHTH.

IMocTaBka mpo6aemu

Po3BuTOK iH(pOpPMAIIITHOrO CYCHILCTBAa Ta MEPEXi IHTEPHET BIUIMBAE HA SIKICTh JKUTTS JIIOJCH Ta
(dbopMyBaHHS HOBUX KOMYHIKaIiHHUX 3B’ s3KiB. BeneHns 6i3Hecy B IHTEpHETI BXKe HE € MepeBaroko cepen
KOHKYPEHTIB, a PO3TIISIA€THCS HE JIMIIE SIK OCHOBA JIOBITOCTPOKOBHX PIllIEHb M0JJ0 KOHKYPEHTOCITPOMOXK-
HOCTI, a 1 K HeoOXimHa yMoBa MoOYyJOBH epEeKTHBHOI MApPKETHHTOBOI CTpaTerili MpoCyBaHHsS TOBapiB Ta
MOCIYT, CKJIAJOBOI0 SKOi € pekinaMa. Pekiama — 1ie o/lHa i3 HAHBaKIMBIMIMX YACTHH KOMIUIEKCY MapKe-
THHIOBHX 3aXOJIB Ta JI€BHMM IHCTPYMEHT BIUIMBY Ha CIIOKMBAya 3a JIOIIOMOIO0 Horo iH(GOpMyBaHHS PO
TOBap Ta MOCIYTy. YPaxoBYIOUH IIBUJKE IIPOHUKHEHHS 1H(OpPMaIifHHIX TEXHOJIOTiH y Bci cdepu rocmo-
JApIOBaHHs, aKTyaJli3ylOThCs MOTPEOM JOCHTIKEHHS 1HTepHET-pekaaMu. ChorofHi 11 MIMPOKO BHKOPHC-
TOBYIOTH y HIANPUEMCTBAX BCIX BUIIB TiSUTBHOCTI, HE3BAXKAOUM HA X PO3MIpH Ta creuQiKy IisIbHOCTI,
¢dopmu BracHocTi. Cy0’ €KTH rOCHOJapIOBAHHS BUKOPUCTOBYIOTh YCi JOCTYITHI PeKIIaMHI IHCTPYMEHTH IS
CTBOpEHHsI e(peKTHBHHUX KaHAIB B3a€MOJII1 3 KOHTpareHTaMH Ta MOKYIISIMH Yepe3 MEpeKy IHTEpHET.

[Ipore y HaykoBiii JiTepaTypi HEMae €IMHOTO MAXoay 10 Kiacu(ikalii pekinaMu B iHTEpHETI, 1O0-
PIBHSUTBHOI XapaKTEPUCTHKH 1i MOMYJSPHUX BUIIB, OIIIHKH IEPEBAr Ta HEJOMIKIB 13 TO3UIIIT peKIaMOoIaBIst
Ta CIOKMBaya. 3a3HAueHi HENONIKM TEOPETUYHOTO aHaNi3y YCKIAJHIOITH MOOYAOBY YiTKOI MapKeTHH-
roBOI KOHIICMIIIi MPOCYBaHHs TOBApiB Ta MOCIAYT Y IHTEPHET-CEPEIOBHILI, 110 3YMOBJIIOE HEOOXIIHICTH
BUPIIICHHS 3a3HAYCHHUX MPOOIIEM.
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AHaJi3 0CTaHHIX JOCHiTKeHb i myOaikaniii

B ymoBax TortanpHOi iH(OpMaTH3aIlil CycliIbCTBA, 3pOCTAHHS KUILKOCTI KOPUCTYBAYiB iHTEpHETY,
MOSIBY HOBUX BHJIIB PEKJIAMH, TEMATHYHHUX IOPTAJiB, NONIYKOBHX CHCTEM, CAWTiB, peKIaMHHUX MaiijaH-
unKiB GOPMYETHCS JOCTATHS 6a3a PO3BUTKY PHHKY iHTEpHET-pekiIaMu. Koro pisHOACIIEKTHICTh BUBUAIH Y
CBOIX mpaIlpsix OaraTo HaykoBiiB, cepen skux: O. B. [ly6osuk [2], O. C. €sceiiuena, /. [I. Mepkynosa [3],
T. B. KykninoBa [4], M. B. Mansuuk [7], O. B. Maptuntok [8], B. B. Tpunuyk [12], C. 0. XamiHniy,
K. B. Tpersk [13], T. M. [llansman [14], I. M. llunauposcekuii [15], T. 1. SAkoBenko [17] Ta inuii. [TIpote
pPEKIIaMHHMK THCTPYMEHTapiid, TCOPETHYHI IIAXOIH, OCOOJUBOCTI 3aCTOCYBAaHHS pEKJIaMH B IHTEPHETI
BHBUYECHO HENOCTaTHHO. He BUpilieHo nuTaHHs MoOyq0BH €iHOI Kiacu(ikallii Ta XapaKTepUCTHKH BUJIIB
IHTEepHET-pEeKIIaMH, MOPIBHSUILHOI OLIHKY 11 crienu@iuHuX 0cOOIMBOCTEH, a TakoX (POpPMyBaHHS IepeBar
Ta HEAONIKIB BAKOPUCTAHHS y MEPEKi.

@opMyBaHHS rinoTe3 Ta NOCTAHOBKA IiJIeH

MeTta cTaTTi — TEOPETUUHUHN aHANI3 peKJIaMH B IHTEPHETI Ta BU3HAYEHHS OCOOJIMBOCTEH OKpEeMHX
PEKIIAMHMX BHIIIB JUISI IIIBUINCHHS €PEKTUBHOCTI MPUHHATTS YIPABIIHCHKUX PIllIEHb MO0 JOIIBHOCTI
3aCTOCYBaHHS peKliaMH, il HaJallTyBaHb, MiHIMI3allil PH3UKIB y MPOCYBaHHI, pallioHATEHOMY BHUKOpHC-
TaHHI PEKJIAMHOTO OIOJKETY, MIBUIIIEHH] PE3yIbTATHBHOCTI TTICTIS 3aBEPIICHHS PEKIAMHOTO TIOKa3y.

3 Meroro aHami3y Ta JOCHI/PKEHHs MpobieM pekiaMu B iHTepHETI c(OpMOBAaHO Taki TillOTE3U:
3pOCTaHHs pUHKY iHTepHeT-peknaMu y 2019 p. ta iioro cnax y 2020 p.; 32 HAIIUM MPHITYIICHHSM, JTiIepOoM
IHTepHET-peKIIaMi € MeJiiiHa pekjiama; KIIOYOBHM 3aBJaHHSM IHTEpHET-pEeKIaMH y MapKEeTHHTOBid
crparerii Oi3Hecy € TeHepallisl JiJiB Ta MOKPAIeHHs BITI3HABAHOCTI OpeHMa; y 3B’ 3Ky i3 PO3LIMPEHHSM
Mepeniky peKIaMHHUX IHCTPYMEHTIB JOIUILHO BHOKPEMHUTH HOBI KiacH(ikamiiHI O3HAKH pEKIaMd B
IHTEepHETi; JOUUILHO 3AIMCHUTH TOPIBHAJIBHY OIIHKY pEKJIaMH B IHTEPHETi, a TaKOX PO3MEKYBaTH
TepeBary Ta HeJIOMIKH 3 MO3UIIIT PeKiIaMO/IaBIIs Ta PEKJIaMHOI ayJUTOopil.

MeToau aocaiTKeHHs
Jlyis MOCSATHEHHS MOCTaBJCHUX IUIEH BHKOPHCTAHO CICIHiajibHI Ta 3arajbHOHAYKOBI METOIH, a
caMme. y3arajJbHEHHS, CHHTE3, I'PyNyBaHHS, aOCTPAaKTHO-JIOTTYHHUH — 3 METOH JOCIHIIDKCHHS Cy4acHHX
npobieM peKITaMHOl JiSTIbHOCTI B IHTEPHETI Ta JUIsl y3araJlbHEHHsI OTPUMAHUX Pe3yNbTaTiB, (GOPMYBaHHS
BHCHOBKIB; IHIYKIIii, JeMyKIlii, BEepTUKAIbHUHM, TaOJUUHUN Ta rpadiyHUi METOAM — JJIs HAKOIMYCHHS,
IpyIyBaHHs, ONPALIOBAHHS Ta 31MCHEHHS aHai3y BIAMOBIIHO 10 TEMH JTOCIIIKECHHS.

Buxaa ocHOBHOTO MaTepiajty A0CTiIKeHHs

Ha mouarok 2020 p. inTepHeroM kopuctyBanocs Maixke 60 % ychoro HaceneHHs cBity. Lle
4,54 mapn oci0, mo Ha 7 % Oinbmie, HbK y ciuni 2019 p. 3a mimpaxyHKamMH CepeIHbOCTATHCTHYHOIO
anaimizy Global Overview, moannaa kopuctyerses Mepexero 6 rox 43 xB ta 40 % miuHoro pexxkumy. Binmbiire
HDK TOJIOBHHY Yacy OHJIANH JIIOACTBO IpoBomuTh y cmaprdonax (50,1 %). Cepen ycix BeO3amuTiB Ha
cmaprdon npunamae 53 %, Ha nepcoHanbHI KOMI FOTEpH Ta HOYTOYkH — 44 %, Ha TUIaHIIEeTH Ta iHIII
rapreru — 3 % [4].

PO3KBIT iHTEpHET-TEXHONOTI BIIMHYB Ha MOSBY HOBUX Oi3HEC-HAMpPSAMIB, TpaHCHOPMAIIIO HasB-
Hux. Hemapma Bimn [eiite cBoro yacy ckaszas: “ SIkio Bamoro 0i3Hecy HeMa€e B IHTEPHETI, 3HAYUTh, CKOPO
Bac He Oyne y 6i3neci”. Takuii iHTepec 0 HOBUX TEXHOJOTIH ICTOTHO BILIMBA€E HA PO3BUTOK PUHKY €IEKT-
POHHOI KOMEpIIil Ta TO3UTHBHO TO3HAYAETHCS HA 3pOCTaHHI 00CATY OHJIaHH-KymiBenb B Ykpaini —40 %y
2019 p. [1]. Curyamis 3a KOpJOHOM I¢ ONTHMIiCTHUHIIIA. BiamoBigno mo 3BiTy POHAY eIEKTPOHHOI
Komepiii 72 % eBporneiiniB 31iiCHIOITh MOKYNKX B iHTepHeT], Y CLIA 1eii moka3zHuk craHoBHTh 82 %, y
Kurai — 61 % [4; 16; 18].

CratucTrika CcBiqUuTh: 75 % KOpHCTYBadiB KyNyIOTh TOBapH B IHTEPHETI MIHIMYM OJWH pa3 Ha
Mmicsp [9], 1m0 MOMITHO MOMyJSPU3y€E BUKOPHCTAHHS IHTEPHET-PEKIaMH Yy MapKEeTHHIOBIH cTparerii
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0i3Hecy, OPIBHSAHO i3 peKIIaMOI0 Ha TelebadeHHi, paaio, y apykoBanux 3MI. 3a oninkamu ekcrieptie BPK
(BceykpaiHchbka pekiaMHa Koallillis), o0csar puHKy iHTepHer-pexinamu y 2019 p. 36inbmmBes Ha 40 % i
nocsr 14,5 mapa rpa (ta6un. 1) [9; 10].

Tabauys 1
OcCHOBHI NOKA3HNKH PUHKY iHTepPHeT-peKJIaMHu
Mincymrn YacTtka MOOUIBLHOTO HPOPHOS
InTepHeT-pexama 2019 p., adbixcy, % 3MIHHM Ha
MJIH TPH. R 4 2020 p., %
banepna pexnama, OFOJ'I-OIJ_IeHHﬂ.y COMIaTbHUX 2915 65 20
Mepeskax, rich media
CrioHCOpCTBO 180 60 0
Iudpore Bimxeo, 30kpema Y outube 2645 70 30
Pa3zom inTepHeT-mMenia 5740 - 24
IMomryk (rIaTHe BUAaBaHHS Y MOITYKOBUX 8100 70 37
cucTeMax), Brimovatoun yactuay GDN
THmmiin qumkuTan 676 — 4
Pa3om iHTepHeT-pHHOK 14516 - 31

Lorcepeno: [9; 10; 19].

JlinepoM nekijgbka POKiB € MEJiiHA peKiaMa B IHTEpHETI, ii yacTka Habmm3miacs a0 40 %, npote
BOHA TOCTYIA€EThCS 3a MOMYJSIPHICTIO MOIIYKOBIH pekiami, sika 3aiimae 56 % inTepHer-puHKy (Tadm. 1).
Cepen iHTEpHET-Melia MONYJIAPHU3YEThCS TpaauiliiiHa OaHepHa pekiaama — 51 %, mpore MPOrHO3yHOTh
3MiHY 1i MPOBIIHUX IO3MUI Ha IU(POBE BiJEO, YacTKa SIKOTO HaHOLIbIIA 3a MOKa3aMM Ha MOOUIbHUX
npuctposx — 70 %. 3a momomororo OaHepa YW BieO MOXKHA PEKIAaMyBaTH SIK KOHKPETHI TOBapH YH
MOCYTH, TaK 1 BJacHUN BeOCaiT, IHTEpHET-Maras3uH, OpeH/, nojito. Pekiiama B iHTEpHET1, HE3aJIEKHO Bij
BHOpAHOTO BHY, IONIOMAarae BUPIMIMTH OaraTo 3aB/iaHb, 30KpeMa.:

—  PO3IIMPHUTH ayJUTOPIiI0 BeOCaTa, CTOPIHKH Y COIlIAJIbHIA MEPeXi, FeHepallito JIiIiB;

— TOKpAIIWTH BIi3HABaHICTh OPEHIA;

— PpO3IIMPUTH HOB1 KaHAJM MPOAAKY,

— 3HATH HOBUX KOHTpAreHTIB (KITi€HTIB, MAPTHEPIB);

—  30UTBLIMTH MPOJAXKI;

— HaJaroJUTH 3BOPOTHHH 3B’ SI30K i3 KIIIEHTAMU;

— chopMyBaTH NPUXUIBHICTh AYAUTOPIi 10 IPOAYKTY, BeOCaiTa, KOMITaHii;

— iH(opMyBaTH ayIUTOPIIO PO HOBI MIPOAYKTH.

Jns BUKOHAHHS 3a3HA4YeHHX 3aBJaHb MEpeXa IHTEepHET PsICHIE HOBUMHU PEKIIAMHHMH PIllICHHSMH,
IHCTpYMEHTaMH MPOCYBaHHs Ta HanamrtyBaHHS. ChOTOAHI PEKIaMONIABISIM JIOCTYITHHHA IIHPOKUH BHOIp
BHJIIB PEKJIaMH, ONTUMAIBHUX JJIs OyAb-AKOro BUIY IisuibHOCTI. Kiacudikaiiro iHTepHET-peKiIaMu J10C-
JIDKYBaIM y CBOIX mparsix Oarato HaykosiiB, 3okpema: O.B. [lyoosuk, I. B. boituyk, JI. ®. €xora,
O. M. Mysuka, B. B. Tpunuyk, C. }0. Xawminid. BipryansHa ayauropist 1y:ke BUMOTIIHBA JI0 PEKJIaMH, 1110
3YMOBJIIOE MOMYJISIPHICTh HOBUX i BUJIB, sIKI BUTICHSIOTH 3 PHHKY 3aCTapisli iIHCTPYMEHTH Ta METOJIU TPO-
cyBaHHS. Y Tabi. 2 yIOCKOHANICHO Kiacu(iKallifo iHTepHET-PEKIIaMU 3 YpaxXyBaHHSIM OCTAHHIX TEHJCHIIiH
IHTEPHET-TIPOCTOPY.

OpnHa pexjiaMa MOXKE BIAMOBIZaTH OJHOYACHO ACKUIBKOM Kiacu(ikaliifHMM O3HaKaM Ta BHJAM
3rigHo 3 Tabn. 2. Hanpukian, 6anepHa pekiiama mnpejcTaBlieHa KOHTEKCTHOIO YK TapreTHHTOBOIO 32 CIIOCO-
OOM TOIIMPEHHS, PEriOHAJILHOIO — 3a I'eO0JIOKaIli€lo, 3 OIJIATOK 3a KUIBKICTh MEPEXOiB Ta pe3yibTa-
THUBHOIO.
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Tabnuys 2

Kaacugikania pexjsamu B inTepHeTi

Ne O3zHaku .
A Bunu iHTepHeT-pexamMmu XapakTepucTuKa
3/m | kiracubikarii
1 2 3 4
pekiama i3 TineprocuiianHsIM Ha CTOPIHKY
. PeKJIaMO/IaBILs, MaKeT SIKOT MOXKE OYTH: CTaATHYHUM
3a Bumamu Meniiina (baHepHa) .
300pa)XCHHSIM, TUHAMIYHHM 300pasKeHHSM, 3
1 peKIaMHUX . N .
VaKeTis eJleMEHTaMH aHiMallil, CIaiI-10y YU BiIeOpoJiKa
IIPOBOKaIliiiHa OaHepHa pekaMa 0e3 BiIKPUTHX
TU3epHA . o
Bi/IIOBi 1€
pexiiama, po3MilllyBaHa y pe3ysbTaTi 3aluTy
KOHTEKCTHA MTOITYKOBOI CHCTEMH YX BEOCTOPIHKH, III0 BiIOBiIAE
peKITaMHIN myOmiKarii
KOMIUIEKC 3aXO/iB 13 HAJIAIITYBaHHS MTOKa3y
TapreTUHroBa peKsIaMHUX OaHepiB Ha LIJIHOBY ayIUTOPiIO
MIEPEBAYKHO Y COLIAIEHUX MepeKax
5 3a crmocoboM BipveHa peKJIaMa TOIIUPIOETHCS 0e3MOCePETHBO IITHOBOIO
TOIITHP CHHSI Py ayJIUTOPI€I0
KOMIUIEKC 3aXO/[iB 13 HATIOBHEHHSI KOHTEHTY BeOcaiTa
L JUTSL BIATIOBITHOCTI 3aITUTaM KOPUCTYBAYiB
SEO-ontumizaris (morrykosa) . . PUCTYBaHIB ¥
TIOIIYKOBIH CUCTEMI 3 METOIO ONTHMi3amii Horo
TIO3UIIIH
. PEKJIaMHI TIOB1OMIICHHS
e-mail poscunka
TIOIIUPIOIOTHCS 0€3 BUKOPHUCTAHHS MATIEPOBUX HOCIIB
MOO1TbHA pekiTaMa Ha MOOLTBHHUX MPUCTPOSIX
3a nmoka3om Ha - - ;
3 npucTpoi peksiama Ha KOMIT' oTepi pekyiaMa Ha MepCOHaIBHUX KOI' F0Tepax
IHIII Ta/pPKEeTH pexiiamMa Ha IUIaHIIeTax Ta iHIIUX raJHKeTax
3a Hociem BeOCalT PEKJIaMHI TIOKa3H 3]IIHCHIOIOTHCS Ha BeOcalTax
4 . . N peKJIaMHi TIOKa3¥ 3/1iHCHIOIOTHCS 13 BHKOPHCTAHHSIM
iH(dopMarrii MOOIJTBHUN TOTATOK . .
MOOIUTBHHX OATKIB
azpecusna.
arpecuBHa OaHepHa peKiiama, [0 HEOUiKyBaHO
. . 3" IBJISIETHCS T11]] Yac TeperysiLy BeOCTOpiHKY, a MicIs
peKsIaMHi Moy Pop-up .
3aKpUTTS — aBTOMATUYHO BiJIKPHUBAETHCS Y HOBOMY
BikHI Opay3epa
IHTEpaKTUBHI pid-Memia arpecMBHa peKiiama, 110 3’ SIBISETHCS HaJl OCHOBHUM
(rich-media) 3MICTOM CTOPIHKH i/ 4ac 1 BIIKPUTTS Ta HEeperysiLy.
. 3HUKa€E, KOJIU KOPUCTYBAY 3aJIUIIAE CTOPIHK
5 3a pienem ! PHCTY PIHKY
acpecuenocmi* | HeaepecusHa:
1 ~ .
HEeHaB' SI3IMBUH BUJI PEKIIaMH, 1110 iHPOpMye po
HATHUBHA MIPOJYKT Ta BiAIIOBiZ]a€ KOHTEHTY PEKIAMHOI'O
Matigandyrka. ClipuiiMaeThes sIK YacTHHa BeOcaiita
. . TIOPiBHSHO HEAarpecUBHA peKiiaMa, y pasi HaTUCKaHHS
pekiamHi Moayii pop-under . .
Ha sIKY BiJKpUBA€EThCS HOBa BKJIaJKa y Opay3epi
. . . HEHaB' SI3JIMBUH OaHep Y BEpXHill YaCTHUHI CTOPIHKH
peKJIaMHi OHJIAHH-MOYJTi L ..
(top-line) Ha Bclo 11 mmpuHy. B pasi 3minu po3mipiB Opaysepa
OaHep pO3TATYETHCS YU CTHCKAETHCS
3a pekiiama Ha iHpOopMaIliifHIX | peKIaMHi MOKa3| Ha iHpopMalliiHIX caiiTax
@yuryionann- caiitax (HoBHHH, OCBiTa, Oi3HEC, CIIOPT, PiHAHCH TOIIO)
6 HUM npu- .. peKJIaMHi TIOKa3¥ Ha CIIeliaTi3oBaHuX CalTax Juis
pekiiama Ha CIieliaai30BaHux . .
BHAYEHHAM . BY3BKOI ILJTLOBOI ayAUTOpIi
- caiitax
sebcatima
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Ipooosoicenns mabn. 2

1 2 3 4
peKiiamMa Ha MOITYKOBHX peKJIaMHi TIOKa3H Ha MOIIYKOBUX caiTax (HampHKiaz,
nopraiax prom.ua)
. . | pekiama B iHTepHET-MarasuHi, o BiJMOBiAae
pekiiama B iHTepHeT-MarasuHi .
TEeMaTHIIli
KOMILIEKC PEKITAMHHUX 3aXOJIB Y COIllaIbHIUX
Mepexax, TEeMaTHYHHUX Oyiorax, caifTax i3 METOIO
SMM-peknama . . . .
iH(OpMyBaHHSs, ITi IBUILECHHS BITI3HABAHOCTI OpeH/a,
MPSMUX TIPOIAXKIB
OJor-pekiiama pekinama y 671031
pekiiama y cepeinHi BeOcaiiTa peKiiaMo/aBIis
BHYTPIIIHS (mampuknam, BiKHA, SKi CIUTHBAIOTh, OaHEpPHA
3a cTaBIEeHHIM
7 . pekiama)
no BeOcaiita o — -
. peKJIaMHI TIOKa3H 32 MEKaMHU CaiTa i3 po3MilleHHIM
30BHILIHS 5
TIOCHJIAHHS JUTS TIEPEX 01y Ha BeOCalT pexinaMoaBIis
- MIPUXOBaHa peKIaMa y BUTJISI 300paKeHHsI OpeHa y
Y ¢binbpMax, Tenenepenavyax, My3sUUHHX KITimax
BepOabHa MIPUXOBaHa peKIaMa y Jiajio3i
3a saoamu Mpe3eHTallisi BUKOPUCTAHHS TOBAPY/TIOCIYTH Y
8 npodaxkm- peanbHOMY *HTTi. Moro 1ie Ha3uBaIOTh
niaeucmenmy . “KIHECTETUYHUM MPOIAKT-TUICHCMEHTOM” , IKUH
B3aEMOIis . . .
MOIIMPEHHH cepe]] KOMITaHii-OpeH/IiB Ta Habupae
MIOIYJIIPHOCTI cepel OJIOrepiB Yy COIiaIbHIX
Mepexax
MDKHApOIHA
9 3a HaI[lOHAJIbHA
TeOJIOKALEI0 | perioHajbHa
peKiiaMa y Mictax
3 (pikcOBaHOO OILIATOIO
3 OIUIATOIO 32 KiJIBKICTh ITOKA3iB
3a popmoro .
10 3 OIIATOIO 3a KIKU
OILTATH
3 OILIATOIO 32 MEPEXON 33 TIOCUIIAHHAM
3 OILIATOIO 32 KUIBKICTh 3aTy4€HHX Bi/BiyBayiB
3a Ppe3yIbmamusHa OLIIHIOETHCS 32 KOHKPETHUMH MTOKa3HUKAMH, IO
11. | pesymomamus- JIOCTYTIHI JJIs aHAJTI3y B PEKJIAMHOMY 3BiTi HiCIIs
. . Hepe3yIbmamuena
Hicmio MOKazy

* [Iponoszuyii asmopis 3a3Ha4eno KypCcuom.
Iicepeno:. yoockonanerno na ocnosi [2; 5; 6; 12; 13; 15; 17].

Cepen KOpUCTYBaviB IHTEPHET-MPOAYKILT MOOYTy€e JAyMKa, IO OUIBIIICTh PEKJIAMHUX IOTOKIB HE €
MpaBIMBUMUA. MU MIPOBENH JIOKaJlbHE aHKETHE OMHUTYBaHHS Cepel] CTYACHTCHKOI MOJIOJII Ta Tpare3aTHOTO
HaceneHHs — mpamiBHUKIB 3BO, 100 BU3HAYMTH CTAaBIICHHS KOPHCTYBAauiB 10 pEKIaMH B iHTepHETi. Y
JOCITKeHH] B3sH ydacth 63 pecrionnienTr y Bimi 15-50 poki. BianoBinHo 10 pe3ynbTaTiB ONUTYBaHHS
(puc. 1): 53 % HeraTuBHO CTaBIATHCA 10 pekiaamu (3 Hux: Bix 15-30 pokis — 17 %, Bix 31-40 pokis — 28 %,
Big 41-50 poxkis — 8 %); 35 % — He 3BaxkaroTh Ha Hel (3 Hux: Big 15-30 pokis — 8 %, Bix 3140 pokis — 13 %,
Bix 41-50 pokiB — 14 %); 12 % — no3uTHBHO CTABJIATHCS 0 iHTepHET-pekiamu (3 HuX: Big 15-30 pokiB —
4 %, Bin 3140 pokiB — 2 %, Bixg 41-50 pokis — 6 %). PecrionienTH, siKi BXOAATH Y BUOIPKY ONMTAHUX, BKpaii
HE3aJI0BOJICHI arpeCMBHUMH Ta HaB' SI3TMBUMH peKJIaMHUMK OaHepamu POP-Up ta rich-media, siki GopmyroTh
MPOTHIIEKHE CTABJIEHHS 0 TOBAPy/TIOCITyTH, HK IIepeq0aueH0 METO0 PEKIaMHOI KaMITaHii.
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CraBJ/ieHHs 10 iHTepHeT-peKJIaMu JoBipa 10 iHTepHeT-peKJIaMu
HespaxawTts Pertama

. .. Tlo3uTHEHO; -1 : .
Ha perIaMy: 12% WKOTHTH ,]DBlsp'g:D'lh,

35%

ToEapy: 24%

Puc. 1. Cmaenenns ma 006ipa inmepHem-Kopucmyeayis
00 peKknamu y mepeici
Lorcepeno: pospobka asmopis.

BapTo BiJ3HAUMTH i HU3bKHI PiBeHb JOBIPH J0 IHTEPHET-PEKIaMH, a caMe: JOBipstoTh it — 8 % (i3
mux: 15-30 pokiB — 2 %, 31-40 pokis — 2 %, 41-50 pokis — 4 %), He noBipsioTh — 68 % (3 Hux: 15-30 po-
kiB — 18 %, 31-40 pokis — 35 %, 41-50 pokis — 15 %), a 24 % B3araji BBaXKaroTh, 10 PEKJIaMa IKOANTH
TOBapy Ta 3HWKYe ioro peituar (3 Hux: 15-30 pokis — 9 %, 31-40 pokis — 10 %, 41-50 pokis — 5 %).
VY3arajbHIOIOUM aHKETHE JOCTIHKEHHS, MU BHSIBUJIM, 10 HAWIOSUIBHIIIA IO PEKJIaMHU ayauTopis y Bii 41—
50 pokiB, y Hei HaBHUIIMI CTYIIHB AOBIpH Ta TIO3UTUBHE CTABICHHS JI0 PEKIIaMH.

HesBaxkaroun Ha yrepepkeHe CTaBIIeHHS! OMMUTAaHUX PECIIOHJICHTIB JI0 TICBHUX BUJIIB PEKIIaMH, BOHH
MPOJIOBXKYIOTh 11 MeperyisigaTd Ta 3JAIHCHIOBATH TOKYNKH 3aBISKH DPEKIaAMHOMY 3BEPHEHHIO, a caMy
peKiiaMy BBaXKarOTh IMOIYJSIPHUM PIillIeHHSIM MPOCYBaHHs TOBapiB, mociyr. HacTpoi pecroHaeHTIB 11010
IHTEpHET-PEKJIaMHU MTOTPIOHO BpaXxOByBaTH Cy0' €KTaM I'OCIOJapIOBaHHS, OCOOJIMBO Ha MOYATKy pEKIaMHOI
KaMIIaHii, KOJM MOTPIOHO BU3HAYMTHUCS 13 CAMUM BHMJOM PEKJIAMHM, SKHH MaKCHUMAaJbHO BiOBiIaTHME
OYiKyBaHHSM KOPHCTYBadiB Ta MeTi MPOCYBaHHsS. Y 3B's3Ky 3 HaBEJCHOIO BHIE iH(OpMaIli€lo mocTae
norpeda BUKOHATH MOPIBHIBHY XapaKTEPHCTHKY BUIIB IHTEpPHET-PEKIIaMH, HA SKi HAHBHUINUA IOMHT y
digital-arentcts (Tadu. 3).

Y MapKeTHHTOBIl cTpaterii mpocyBaHHS BapTO EKCIIEPUMEHTYBATH 3 PEKIAMOI0, YKOJHUM ii BHIIOM
HeXTyBaTH He MoykHa. SEO-ontumizaliis MiBHUIILYE MO3HUIIIT caiiTa, migHiMaouu oro y TOII nmomrykoBoro
3anuTy. BoHa nepen0avae SIKICHMM KOHTEHT Ta CHCTEMAaTHYHE HAIIOBHEHHS caiiTa, BIAMOBIAHO MOTpeOye
TPUBAJIOr0 Yacy Ui ONTHMI3allii 1uXx no3uiiil. PesynbratuBHicTh SEO-onmTuMizamii croctepiraeThes
3HAYHO JIOBIIE, HDK KOHTEKCTHOI pPEKJIaMH, a KOPHCTyBadi IHTepHery iii Ouibine noBipstors. E-mail
PO3CHJIKA YacTo JApaTye KOPUCTYBadiB, aje PEKIaMOAABIl HE BIIKMIAIOTh TaKWH CIOCIO pekiiaMu, Kepy-
I0YHCh 11 TOJIOBHOIO MEpeBaroro — 0e3KOIITOBHICTIO. TapreTHHroBa peKiiaMa CIpHsie ONTUMI3aIlii TpoIaxKiB
Ta 3aJy4eHHIO KITI€HTIB 4epe3 coliaibHl Mepexi. HamamTyBaHHs KOHTEKCTHOI Ta TAPTETHHTOBOI PeKIaMH
MOXITMBI 3a OrO/KeTy Big 1 m0i./meHb, mpoTe OXOIUICHHS ayauTopii Oyde MiHIMaabHMM Ta HaBpSA UM
edekTUBHUM. IX pe3yIbTaTUBHICT 3pocTae 3i 36LIBIIEHHAM PEKIaMHOIO OIOKETY Ta TPUBAIOCTI OKA3Y.
SEO-onTrmizartis, e-mail po3cuika — 6e3KOIMTOBHI BHAN PEKIaMH 3a CaMOCTIHHOTO HATAIIITyBaHHS.

ChoroziHi iHTEpHET-PUHOK MEPEOBHEHUI YHCICHHUMH PEKJIAMHUMH arcHTCTBAaMH — HaJlaBauyaMH
PEKIaMHHMX TIOCIYT. BapricTh TakuX MOCHyr IU(EPEHIIOEThCS 3a BHIOM PEKJIaMH, TPHBAJICTIO,
OXOIUIEHHSIM Ta PErioHabHOI O3HAKOI0. Pe3ynbTaTH aHami3y HIiHOBOI MOJITUKHA PEKIAaMHHUX arcHTCTB
HaBeJieHo Ha puc. 2. OTKe, peKIaMoaBIlo Haiemese ooiiaersest e-mail poscuika — Big 1500 rpa/mic.
BapTicTh KOHTEKCTHOI Ta TapreTHHrOBOI PEKJIAMHU TOMITHO BIAPI3HSETHCS Y PI3HUX areHTCTBax, MpOTe
Maiike omHakoBa 3a 1iHoro — Big 5000 rpu/mic.
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Tabauys 3
IHopiBHSLIbHA XapaKTEPUCTUKA BUAIB iHTEPHET-pPeKJIaMu
[ToxasHuku
Bun . Tpusanicts .
. Crioci0 P OCHOBHI IOKa3HUKU
pexiamu OcHoBHa MeTa | Aymutopis OTpUMaHHS .
OILTATH Pe3y/IbTaTUBHOCTI
pexsiaMHOro edexry
BU3HAYAETHCS
PEUTHHTOM KJIIKIiB
3a KUIBKICTb (CTR- nepexonu 3a
. . . MepexoliB HA | KOPOTKOCTPOKOBHMA MOCHITAaHHSM),
KoHTekcTHa | mpsimMi mpozjaxi | HijboBa N .
CailT, IIOKa3H, niepiof nokaszuuk ROI
B32€MOJIIO (BimHOIIEHHS
OTPUMAaHUX BUTOJ IO
BUTPAT Ha PeKiIamy)
. MOKa3H, 4acToTa
3a KiJIbKICTh . N
. MOKa3iB, pEKJIAMHUH
. TIOKa3iB, N
iH(pOpMyBaHHS, Clikis cepenHbo- Ta OrOJDKET, JiJI, [iHa 32
TaprerunroBa | yri3HaBaHiCTb, LIUILOBA e exon,iB JIOBI'OCTPOKOBHI g, CTR, ingexc
IpsAMi TIPOAaXi p . nepioxn KoHBepcii (KiTbKiCTh
TIeperJIsiiB .
. npoaaxis/
BiZIeO . .
KiJIbKICTh TTOKa3iB)
PIBEHB MiTHATTS
SEO- N BEOCTODIHKH Y
. . . . JIOBI'OCTPOKOBHI . .
ONTHMI3alis | MpsMi NpoJaxki | IiiboBa | OE3KOUITOBHA Hepion Opaysepi y pasi
(morrykoBa) p BBEJIEHHS KITFOYOBUX
cItiB
JIOBI'OCTPOKOBHI 1H/IeKC KOHBEpCii
E-mail iHbOpMYBaHHS, . repion, piaiie KIIBKiCTh Ipomaxis/
¢ PMY® , LinboBa | OE3KOITOBHA piod, p ( . p
po3cHITKa npsiMi TIpoAaxi KOpOTKO- Ta KiJIBKICTh PO3CHJIOK)
CepeHbOCTPOKOBHI
Jicepeno: cucmemamu3zyganu asmopu.
Bix 5000 rpa/Mic Bix 5000 rpa/Mic
5000 ~ Bix 4000 rpa/Mic
4500 +
4000
3500 -
3000 -
2500 Bix 1500 rpa/Mmic
2000 A
1500 -+
1000 -+
500 A
0
KoHTeKCTHA TapreTHHroBa SEOQ-onTuMizamis E-mail po3cuaka

Puc. 2. Bapmicme pexaiamu y pekiamHux a2eHmcmeax

Howcepeno: pospobka asmopia.
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Beecsithst dheneparisi pexiamonasuiB (WFA) 3asBuna, 1o riobansHi BuTpat Ha pexiamy y 2020 p.
3MeHIaThess Maixke Ha 50 mupn mon. [leski i3 HaWOLIBIIMX peKiIaMoIaBLiB BemnkoOpuTaHii 3HU3MIM
TpaIUIIHHUN pexnaMHuil Oro/pkeT Bke y apyromy keaprani 2020 p., OCKUIbKH TaHJeMis KOpOHaBipycy
BIapmia 1o 1xHix iHBectumiinnx raHax. Kommanis Nielsen, McDonald's (Bennkobpuranis) 3MeHIIHIa
CBIif Oro/KeT Ha 3acobu MacoBoi iH(opMallii, 30kpemMa iHTepHeT-pexiIamy, Ha 97 % 3 moyaTky KapaHTHHY i
no kinis ceprmas 2020 p. Hacrymra — Amazon, ButpaTH siKOi Ha pekiamy Bnamu Ha 77 % (22,1 mun
¢yurtiB crepninrie). Kommanis SKy 3menmmna pexnamui Butpatd Ha 60 % (mo 19,1 muu ¢yHTIB
crepminrie), a Procter & Gamble — va 6,3 mun ¢ynrie (mo 27,7 mun ¢yuartis). Walt Disney, naBmakwu,
36impIMIa pekaamMHi BuTpaT Ha 962 %, eBay — na 176 %, a Microsoft — na 142 %, ockiipku 11i hipmu
CTIO/iBaJIMCs MPUMHOKUTH MPUOYTKU 32 PaXyHOK 3pOCTaHHS MOMUTY Ha TXHI MOCIYTH MiJl Yac MaHJeMii.
[Ipore OunblmicTh CBITOBUX OpEHIIB 3asgBHIM PO MOMUQIKAIIIO CBOIX MPIOPUTETIB, OCKUIBKH Oiiblle
BKJIaIaTUMYTh Y IIHHICTh caMOro OpeHia, 3MiHy KOHTEHTY, 11100 3po0OuTH iX peneBaHTHimuMu [11].

PexmamMua kammaHis B iHTepHETI HEMOXJIMBa Oe3 BIacHOro BeOcaiiTa, TiEpIIOCHIIaHHS Ha SIKUH
MPHUKPITUTIOBATUMETBCS 10 KOYKHOTO PEKIIAMHOTO OTOJIONICHHS. BHHSATOK CTaHOBHTH TapTETHHTOBA PEK-
Jama y CoIlialIbHUX Mepexkax, U SKOi JOCTaTHhO CTBOPUTH Oi3HEC-CTOPIHKY Yy TOMYJISIpHIA Mepexi 3
KOHTaKTaMH, iH(opMaIiero mpo AiSIbHICTH Ta TOBap, Mociyry. BoHa i OyJe cBOepiiHUM MaiiIaHYMKOM
3ycTpiui KiIi€HTa i3 pexnaMonanieM. [1incyMoByroun Bci 0COONMMBOCTI PHHKY IHTEpPHET-peKiIaMHu, y Taou. 4
HaBeJeMO 11 OCHOBHI ITepeBary Ta HEIOJIKH.

Tabnuys 4
IlepeBaru Ta Heq0JiKU IHTEPHET-PeKJIAMU
ITepeBaru Henmomixu
3 Mo3uIlii peKIaMOIaBIlT
Iupoka aymuropis Herpusanuii BB pexiamu, kpiMm SEO-onrtumizarii
MOoXITUBICTh BUOOPY IJILOBOT ayaUTOPIT Po3mmpeHHs 0XOIUIeHHS MOTPeOye 301IBIICHHS PO3MIpY
Hmwxya miHOBa TIONITHKA, TOPIBHAHO 3 IHIIMMHU | OIOJDKETY
BHJAMH TPAIUIIIAHOI peKIIaMU IToTpeOye MOBroCTPOKOBHX IHBECTHIIN JUIS 301TBIIICHHS
3py4HICTh HAJIAIITYBAHHS Ta pelaryBaHHS Pe3yaBTaTUBHOCTI

3py4HICTh aHaJi3y Pe3yJIbTaTUBHOCTI, Ha BiIMIHY BiJl | Pu3uk HepalioHaaIbHOI0 BUKOPUCTAHHS OFOJDKETY
iHmmx 3MI

3 mo3uuii peKyIaMHOI ayIuTopii

[Nokynku y pexxumi peaabHOro yacy Husbka noBipa
3py4HICTh TOPIBHSHHS NPOAYKTY KOMIIaHii 3 CucremaTtudHa 3MiHa BHMOT ayJUTOpii 0 pPEeKIIaMHUX
KOHKYpEHTaMH OrOJIOIIEHb

inomo6oBuit mocTyr a0 iH(GOpPMAIT PO MPOTYKT

Ioicepeno:. pospobunu asmopu na ocnosi [1; 2;'5; 6; 17-19].

HesBakaroun Ha BKa3aHi HEIOJNIKH, TEpEeBAard BUKOPHCTaHHS IHTEPHETY B pEKIAMHIA KaMmaHil
OYEBHJIHI — 1€ HAUTIOMYJIIPHIIIME 3aci0 KOMyHIKaIlii, 1110 OXOIMB MTOHA]I TIOJIOBUHY HACEJIEHHS CBITY, a cama
pekiiaMa — 3HaYHO JICIIEBINa 32 BapTICTIO MOPIBHSAHO i3 ApykoBaHuMHU 3MI Ta TenebadeHHsIM, 3pydHa IS
HaJIAIITYBaHHS UTLOBOI ayIUTOPIl Ta aHalli3y pe3yJIbTATUBHOCTI JUIsl PEKIIaMOJIaBIIiB. [ OOBHHUI HEMOMIK —
1le HU3bKHH CTYMIHb JOBIpH ayJIHMTOPIii IO MommupeHoi iHpopmallii, 0ocoOIMBO A0 arpecuBHOI Ta TH3EPHOL
pexitamu. HaitnosuibHile y Mepexi cripuiiMaeThest moinykosa pekiama (SEO-onTumisaltis) Ta HeHaB' sI3711Ba
TapreTMHroBa pekiiaMa y comialibHuX Mepexkax. 11100 copmyBaTH NPUXHIBHICTH O CBOro OpeHna,
MiANPUEMCTBA 3a3BHYal IITaHYIOTh JOBIOCTPOKOBE iHBECTYBAHHS PEKIIAMHOI KaMITaHii B iHTEPHETI.

Buchnoeku
PuHOK iHTEpHET-pEKIaMu AWHAMIYHO PO3BUBAETHCS. He3Baxkarounm Ha CBITOBY KpH3y, CIPUYHMHEHY
nanygemiero koponasipycy, IAB YkpaiHa nporHosye 3pocTaHHS PEKIaAMHOTO PHHKY B iHTEPHET-IIPOCTOPI
Bxke 'y 2021 p.
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BukopucranHsi pekiaMH B IHTEpPHETI — BaKIIMBE 3aBJaHHS KOXHOI Oi3Hec-crparerii. 3pocTaHHs
AKTYaJIbHOCTI TaKMX PEKIaMHUX pillleHb 3YMOBJICHO MOTPEOOI0 3aCTOCYBaHHS HOBITHIX iH(OpMalifiHUX
TEXHOJIOTIH TONIyKY iH(pOpMallii, KITIEHTIB, PO3MUPEHHS KaHaiB 30yTy, IPOCYBaHHS POIYKTIB Ta iHHOp-
MYBaHHS MPO X MOTEHIIHHOro KiieHTa. Pekiama B iHTEpHETI Jla€ 3MOT'y BHPINIMTH KIIOYOBI 3aBIaHHS
MapKETHHTOBOT CTpaTerii, 0 Y KiHI[eBOMY BapiaHTi CIIPSIMOBaH1 Ha 30UTBIIICHHS MTPOJIAXKIB.

[HTEpHET psCHIE MPOMO3UIISIMU PI3HUX PEKIAMHUX IHCTPYMEHTIB, BUOIP SIKMX — HEMPOCTE 3aBJaHHS
JUIA peKIaMOJaBIsIMU. MM yIOCKOHATMIN KIAcU(IKaIlil0 pEeKjIaMH B IHTEPHETI 3a TaKMMH O3HAKaMH:
pIBHEM arpecWBHOCTI, JIOTIOBHHMBINM I arpeCHBHHMH Ta HEarpecMBHHMHU BUJaMH;, (QYHKIIOHAILHUM
MpHU3HAYCHHsIM BeOcaiiTa, BUAAMH TPOJAKT-TUIGHCMEHTY Ta pe3ylbTaTUBHICTIO. KpiM Toro, po3kpwin
3MICT KOXKHOTO BHY PEKIaMH 3 METOK MOTTIHOICHHS TeOPETHKO-IIPAKTHYHUX MMiXO/IB Ha PHHKY IHTEp-
HeT-pekiamMu. [mOoke TeopeTHYHe PO3yMiHHS CYTHOCTI Ta OCOONHMBOCTEH KOXKHOTO BHJIY pPEKIaMH
JIOTIOMOYKE 3JIIICHUTH pallioHaIbHUK BUOIp MIEBHOTO BapiaHTa Cy0 €KTY-pEeKJIaMOJABIIO, YHUKHYTH PUBHKY
HepalioHaIbHUX pillleHb 1 BTpaT OOJUKETY Ta MiABHINUTH €(EeKTUBHICTD HalANITYBaHb TapreTuHry. Kpim
TOT0, 3JICHEHO TOPIBHIBHY XapaKTEPUCTHKY HAUTIOMYISPHIIIMX PEKITAMHUX IHCTPYMEHTIB 3a 3alUTaMH
pEKIaMOAABIIB Ta PEKOMEHIOBAHO aHANI3yBaTH IIOKa3HUKW PE3YJIbTATUBHOCTI JUIS IOTJIHOJICHHS
KUTBKICHOTO Ta SIKICHOTO aHaIi3y peKJIaMHHX ITOKAa3iB.

TeopeTnuHuil aHali3 Ta OKPECICHHS OCOOJUBOCTEH pPeKiIaMM B IHTEPHETI 3aBEPIICHO y3arajibHEeH-
HSIM OCHOBHUX ii IIepeBar Ta HeOIIKIB Ha MPAKTHIII 13 TO3HMIIIT PEKIaMOIABIIsl Ta CIIOKUBAYIB — PEKIIAMHOL
ayauropii. BpaxoByroun BCi HEraTHBHI aclieKTH, IHTEpHET-pEKiIaMa BiANOBIaE yCIM CydacCHUM BUMOTaM
KOPHUCTYBauiB, PO3BHBAIOTHCS 1l MapaMeTpH HaJAIITyBaHHS, a KaHAJIM IOKa3y 3aBXKIW CIPSIMOBaHI Ha
[TBOBY ayAIUTOPIIO Ta IHTEPECH.

IepcnekTHBY NOJAIBLINUX JOCTIIZKEHD

JluHaMivyHa TEHAEHI[isI PO3BUTKY IHTEPHETY 3YMOBJIOE 3POCTaHHS BHMOT JI0 pEKIaMHu 3 OOKY YCiX
cy0’ exTiB puHKy. CHCTEMATHYHO OHOBIIIOIOTHCS PEKJIaMHI HaJallTyBaHHsS, TAPTeTUHT, BTPAYarOTh IOIY-
JISIPHICTH OJIHI BHJM PEKJIaMH, HATOMICTh BHHHKAIOTH iHIII. IcHye Ge3miu mpobiaeM y mpocyBaHHI TOBapiB
Ta MOCIAYT 4Yepe3 IHTEPHET, a OTXKE, MOTPIOHO MPOBOAWUTH MOAAJBIIN JOCTIIKEHHS JUIS YIOCKOHAJICHHS
TEOPETUKO-TIPAKTUYHUX MiJXOIIB BUKOPUCTAHHS PEKIAMU y MEPEXKi SIK YaCTHHU Oi3HEC-CTpaTerii pi3HUX
cy0’ €XTIB TocrmopapioBaHHs. PekinaMa B iHTEpHETI He BTPATHThH IMOMYJSPHOCTI mie 0arato pokiB, 3Mi-
HIOBATHUMYThCS JIMIIE 11 BUAM Ta IHCTPYMEHTH, aje i BOHH aJalTyBaTUMYThCs Ml MOTpedu sk Oi3Hecy, Tak
1 CIIO)KUBAYIB.
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Purpose. The purpose of the article consists of theoretically analyzing advertising on the Internet and
determining its species’ characteristics.

Design/methodol ogy/appr oach. The following methods were usedin the research process. gene
ralization, synthesis, grouping, induction, deduction, vertical, horizonta, tabular.

Findings. This article highlights the analysis of the leading indicators of the Internet advertisng market
and the most popular advertisng types in the network. Internet advertising’s main tasks as an essential tool of
the marketing strategy of any kind of activity, a form of enterprise ownership, and business size are
revealed. The classification of Internet advertising has been improved, where the main types are grouped
according to the eleven features. The essence of every kind of advertising isrevealed, thetheoretical under-
standing of which will allow the advertiser to make an effective decision on the feasihility of advertising tools,
settings, minimizing risksin promation, rational useof the advertising budget, and improving performance
end of the show. A comparative assessment and features of themost popular types of advertising on the
network reveal ed the advantages and disadvantages of Internet advertising to improve itstheoretical analysis.

Practical implications. The constant dynamics of the Internet market creste an increase in advertising
requirements on the part of the advertiser and the target audience. Advertisng settings and targeting are
systematically updated, some types of advertising are losing popularity, and others are being replaced. There
are many problems in promoting products on the Internet, o this topic needs to improve the theoretical and
practical approaches to the use of advertising on the Internet as part of enterprises and organizations' business
strategy.

Originality/value. The development of the information society and the Internet affect people’ slives
and new communication links inthe business. Business onthe Internetis not an advantage among
competitors but anecessary condition inthe marketing strategy. Thereisthe growth of Internet users, the
emergence of new advertisingtools, thematic portals, search engines, websites, advertising platforms
contributes have to make effects to the devel opment of the Internet advertising market.
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