ynpaBiiHceKol aisutbHOCTI. [2, C. 38]. Takum ynHOM, iHOpMALiiiHI HOTOKH € cTpOro GopMaizoBaHUMH i
CTPYKTYpOBaHUMH, IEPEBAXAIOTh MOTOKH MK ACPKaBHUMU OpPraHaMH Ta €KOHOMIUYHMMHU CyO’€KTamHu.
3B’s3KH, a OTKe iH(OopMaLiliHi TOTOKK MK OKpEMUMH Cy0’€KTaMH rOCIOJapIOBaHHS )KOPCTKO 0OMEKEHI.

PuHkoBa cucTeMa XapaKTepHU3YIOThCS IPUBATHOI BJIACHICTIO, KOHKYPEHIIIEIO 1 IIHOBOIO KOOPIMHA-
I[I€F0 €KOHOMIYHOI AISUTBHOCTI ¥ yNpaBiHHA HE. 3riAHO 3 UM, KOKHHU CyO’€KT MiIIpPUEMHHUIIBKOT
IUSUTBHOCTI € 3allikaBlICHMM B MaKCHUMi3allii OTPUMaHOi 1 pO3IMOBCIOKEHOI iH(popMaii 1 miaBUIeHHS
e(eKTHUBHOCTI NPOLIECY BIACHOIO OOMiHY, BiATaK, JOKIaJa€e NEeBHI 3yCHIUIL A (popMyBaHHs, ONTUMI3alii,
OHOBJICHHS Ta BAOCKOHAJICHHS TOCTYMHUX iHGOPMALIfHUX NOTOKIB 3 TOYKHU 30pY BIACHHUX iHTEPECIB.

3Mimana eKOHOMiYHa cucTeMa € 3a TBeppkeHHsM [lormoa B.M. “anexBarHoro popmoro GpyHKITOHY-
BaHHS CYYacHHX PO3BUHYTHX KpaiH CBITY 1 XapaKTepH3Y€ThCA... PIZHOMAHITHICTIO ()OPM BIIACHOCTI...
BHCOKHM DIiBHEM PO3BUTKY NPOAYKTUBHHMX CHJ, HAasBHICTIO PO3BHUHYTOI 1HQpacTpyKTypH CyCHiIbCTBa i
ONTUMAJILHUM NOEIHAHHAM PUHKOBOI'O MEXaHI3MY 3 A€P)KaBHUMH METOAAaMH PETyIIOBAaHHS €KOHOMIKH. ..”
[1, C. 70]. ®opmyBanHs Ta opraizailis iHQOpMaLiHHAX MOTOKIB 3IIHCHIOETHCS 3 y4acTIO SIK Cy0’€KTiB
HiAIPUEMHHIIBKOI  TISJIBHOCTI, Tak 1 JACPKaBHUX OpraHiB, 3aBISKA YOMY JOCSTAETHCS Y3TOJKCHHS
€KOHOMIYHHX 1HTEpPECiB SIK OKPEMHUX Cy0’ €KTIB, TaK i JepiKaBH 1 CycCIijbCTBA B LIJIOMY.

TakuM YMHOM, IOCHIIKEHHS iCTOPUYHOTO PO3BUTKY iH(GOpPMAaLidHMX IOTOKIB B EKOHOMiuHiH
CHCTEMi J103BOJISIE OSICHUTH 1X HANpPaBJCHICTh, IHTEHCUBHICTh, OCHOBHI /Kepena popMyBaHHs, Ta B3araii,
BU3HAYMTH 3araJIbHUH PiBeHb iHGOPMAIIHHOTO 3a0€3MeUeHHS KOKHOTO Cy0’ €KTa €eKOHOMIYHUX BiTHOCHH.

1. Exonomiuna meopis: I[lonimexonomis: Iliopyunux | 3a peo. BJ]. Basunesuua. — 6-me 6uo.,
nepepo6. i oon. — K.: 3nanns-Ilpec, 2007. — 719 c. — ISBN 966-311-049-X. 2. Maxxonnenn K.P., bpio C.JI.
Axonomuxc: npunyunsi, npooaemvl u noaumuxa: Iep. ¢ 14-20 anen. uzo.- M.: HHOPA-M, 2003. — XXXVI,
972 ¢. — ISBN 5-16-000928-0.
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PUHOK JOTICTUYHUX MOCJIYI B YKPAIHI:
JANHAMIKA TA CTPYKTYPA

© H.B. Yopronucwka, 2012

B 2011 pomi MICTKICTh BITYM3HSHOTO PUHKY JIOTICTUYHHX TOCIYr craHoBwia 15 -17 wmupm.
no1.CIIIA, mo 3namenye nmpupict Ha 50-70% 3a 5 pokis, a B nopiBHsHHI 13 Munyium 2010 p. Ha 10-15%
[1]. Ha #ioro po3BHTOK YMHHUThH BIUIMB 3arajibHa €KOHOMIYHA CHTYyaIlisi B KpaiHi, IHBECTHIIIIHUII KIliMaT,
HecTabiTbHICTh 3aKOHO/IABCTBA, IepKaBHA MiATPUMKA.

3a m’saTh poOKiB 3MiHMIacAd i cTpykTypa puHKy. B 2006 pomi cTpykTypa yKpaiHCBKOTO PHHKY
JIOTICTUYHUX TOCIYr Oylia XapaKTepHa CBOEI He30alaHCOBAHICTIO: TPAHCIIOPTHI MOCIYTH CTaHOBHIIH
npubnu3Ho 90%, ckianceki — 8%, excrieauuiiini — 2%, ynpaBiiHHS JAQHIIOTAMH TOCTaBOK — MPUOIU3HO
1% [2]. I3 moumMpeHHSM MOPAKTUKH AyTCOPCHUHIY Ha BITYM3HSHOMY PHHKY PO3BHHYBCS CETMEHT
KoHTpakTHOI Jorictukn. B 2011 pomi uyacTka KOHTPAKTHOI JIOTICTUKH B 3araibHii MiCTKOCTI PHUHKY
JIOTICTUYHUX TOCHyr 3a ganuMu komradii “Jlorictuk-Koncant” cranoBuiaa 12-20%, a 3a gaHuMu
€Bporeiicbkoi acorarii jgorictuku — 9-11% [3].

3arajgoM, JOCHIDKYIOYM CTPYKTYPY CBITOBOI'O PHHKY JIOTICTHYHHMX IIOCIYT, 3HAXOIMMO Taki
BapiaHTH CErMEHTAIlil:

e epuIMit — nepeadayae Mol Ha: TPAHCIIOPTHO-SKCIIAUIIIAHI TTOCITYTH; KOMIUIEKCHI JIOTICTHYHI
pilliCHHS; YIIPaBIiHHS JAHIFOraMH TOCTaBoK [4];

e Jpyruil — nependavae MoaiT Ha: MKHAPOIHY Ta BHYTPIIIHIO €KCIIPEC-T0CTaBKY; KOMIUIEKCHI Hepe-
BE3EHHSI PUBATHOTO Ta CITy)KOOBOr0 MaiHa; Mi>KHAPO/IHI Ta BHYTPIIIHI IIepeBe3eHHs BaHTaxkiB [5, ¢. 49-50];

e Tperiii — mependayae Mo Ha: eKCIEIMIII0, TPAHCIIOPT, JOTICTUKY [6].

442



Ha mormsn aBropa, BITUM3HSHHN PUHOK JIOTICTUYHHX TIOCIYT PENPEe3eHTYIOTh 5 CErMeHTIB:
TPAHCIIOPTHO-EKCIIEANIIIHHI TOCTYTH; TPOo(deciiiHi CKIAIChKI MOCIYTH, €KCIpPEec-I0CTaBKa; KOMITIEKCHI
JIOTICTHYHI pillleHHs (KOHTPAKTHA JIOTICTHKA); YIIPABJIiHHS JaHIFOTaMHU TIOCTaBOK.

Koxken 3 HIX Mae CBOi KIIFOYOBI (PaKTOpH yCITixy, cQOpMOBaHi ITiJ] BIUTMBOM Ta XapaKTEPOM MPSMOL
KOHKYpEHIIii, 3aJeKHOCTi BiJ poOIi, SKy BIAIrparOTh MOTEHIIHHI KOHKYPEHTH, TOBapH-CyOCTHUTYTH,
CHoXxwuBayi Ta nocradanbHUKH. CTPyKTypa i MacmTabl KOHKYpEHIlii BU3HAYAOTHCS TPaHCHAIIOHATbHUMHU
KOMIIaHIsSIMU 3 BIJJOMUMHU OpeHAamu, OiIBIIICTh 3 SKAX € MiOHepaMH PHUHKY JIOTICTHYHUX IOCIYT i
BBQ)KAIOTHCS TIEBHUM CTaH/IAPTOM LBOTO pUHKY. KOKHOMY 3 CErMEHTIB XapaKTepHUI CBili TEMIT PO3BUTKY,
HAIPUKIIAA, CETMEHTY eKCIpec-I0cTaBku — mopidyHo 15-25%; cermeHTy mnpodeciiHuX CKIaJIChKUX
MOCIYT — MIOPivHO MprOIM3HO 4-5%.

OCHOBHMMH JApaiiBepaMH PO3BUTKY PHHKY JIOTICTUYHHX IOCIYT B YKpPaBiHi €. PO3BUTOK MIKHAPOAHOI
TOPTiBII, SIKWI CIIPUSB MPUCYTHOCTI Ha YKPaiHCBKOMY PHHKY MaiiKe BCiX KPYIHHX CBITOBUX BHPOOHHKIB;
PO3BUTOK PO3/IPIOHMX MEPEXk Ta PO3BUTOK OH-JIAiTH TOPTiBiIi. BOHM 5K BUSHAYaTHMYTh HOTO NEPCIEKTUBY.

1. Bionemenv VJIIA. Nel, 2012 p. 2. Vkpaunckas noeucmuxa. Ha nymu K camonosnanuio | JK-n
“Tpancnopm i nocicmuxa™ Nel-2, 2011. C. 5. 3.PasnonanpagienHvie 8eKMOpPbl pA38UMUSL KOMIIEKCHOU
noeucmukul JJucmpubyyus u noaucmuxa Ne2 (89), 2012. — C. 6-13. 4. http:// attera. com.ua. 5. Cmupnos 1.1,
Kocapes T.B. Tpancnopmua nocicmuxa. Haeu. noc. — K.. Llenmp yuboeoi nimepamypu, 2008. — 224 c.
6. Burnewisz J. Polska w orbicie strategii europejskich operatoréw logistycznyh. Spedycja, Transport,
Logistyka Ne 5/2005, s.
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MISSION IN THE STRATEGIES OF POLISH EXPORTERS
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The starting point for determining the company’s core activity, its objectives and implementation
methods within the framework of the strategic management process is an answer to the question related to the
sense of the company’s existence, its identity and development prospects. Such an answer is commonly referred
to as the company’s vision, mission or general concept of its business activities. Although the notion of the
company’s vision and mission and their mutual relations are not explicitly defined, most authors believe that a
vision represents the notions, aspirations and dreams expressed by the company’s owners and executives with
regard to the company’s future, its desirable mode of development, its market position and functions performed
in the business environment. The company’s mission statement, on the other hand, is the way in which the
company’s strategic vision is communicated to its stakeholders in a clear and transparent manner. The
company’s mission is a declaration of the principles and philosophy of achieving its vision, being a practical
concept of the strategic vision for the needs of management activities.

M. Piercy, considering the mission’s narrow or broad content as well as its internal or external
orientation, distinguishes between comprehensive, organizational and market definitions of mission statements.

The comprehensive definition of mission including the following:

1) statements related to the company’s organizational philosophy which refers to the company’s
role in society, its organizational culture, social responsibility, desirable image, benefits for external and
internal stakeholders, aspirations and other attributes contributing to the organization’s unificating power,

2) identification of a product-market domain or the scope of corporate activities, i.e. an offering of
products or services, customer base and markets — a subjective, objective and territorial area for corporate
competitive activities,

3) a list of key corporate values, i.e. a system of values, principles and procedures related to
employees’ behaviour,

4) presentation of key success factors including the resources, competences and skills that
contribute to gaining a competitive advantage on the market or in a given industry.
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