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CriBaBTOpH CTaTTi MPEACTAaBISIOTH pe3yJIbTaTh Ta
IHTEpIIPETAali0 CBOiX PECYpCIB MO0 CHPUHHATTS 00pazy
aZIBOKATiB y cycmijbcTBi. BoHM HamaraloTbesi ommcatu
o0pa3 THUIIOBOTO TMOJBCHKOTO aJBOKaTa. 3 METOI0
iHTeprpeTanii, BOHM BHKOPHCTOBYIOTH IICUXOJIOTIYHY
TEOPil0 3apoKEeHHs 00pa3y B JIFOJCHKIN ysBI Ta Teopii
IPOMaJICBKHX BiTHOCHH PO CTBOPEHHsS 00pa3y Ta BIUIUB
Ha HbOro. BoOHM TOpIBHIOIOTH 00pa3 aJBOKATiB 3
ycTaJleHUM 00pa3oM (30KpeMa, 3 ETHYHUMH HOPMaMH).

JlocmimKkeHHsl, MpOBeleHe aBTOpaMH 300pakae cyc-
IIbHO O4YiIKYBaHMH 00pa3 aJgBOKaTiB Ta TOW, MO
cnpuiiMaeTsesl peanbHo. CIiBaBTOPH MOAAIOTH OaXkaHHI
o0pa3 amBokatiB. [lepm 3a Bce, HAWBaXUTUBIIIHM JIJIS
aJIBOKaTiB MaroTh OyTH OJIaro KJIi€HTA Ta CHpPaBEIUIUBICTb.
Kpim TOro, Ba)kJIMBUMHU IJIsi HHOI'O € YECTh Ta JIOBIpa.
MOXJIMBICTh JIOBIpSTH aJBOKaTy — II€ puca, MOB si3aHa 3
TypOOTOI0 TIPO J0OpPO KIi€HTA, SKUH TparHe OyTH
BIIEBHEHNMM B aaBokari. CycHmiJbcTBO OUiKye BiX
aZIBOKAaTiB YECHOCTI Ta MisJIbHOCTI Ha JOTPUMAaHHS
comianpHux mpaB. OTOXK, aJBOKaT HE MOXe OyTh
€roiCToM, BiH Ma€ J0OPO3UYIMBO CTaBHTHCH N0 JIIOJCH.
OcoOuctuii iHTEepec Ta iHTepec Kopropamii 3HaXOomsIThCs
JTy’K€ HU3BKO Y MepeliKy.

OO0pa3 ajBokara B TOJNBCHKOMY CYCHUIBCTBI —
CTEPEOTUNIHUN Ta HeiHJMBixyamizoBaHuii. TuroBHit
aJIBOKAT € eroicToM, 30cepeKEHNM Ha 0COOHCTIH Kap' epi
1 MaTepiaJbHHX IIHHOCTSAX. B HBOro BelMKi 3Mi0HOCTI,
aje BiH HE BHKOPHUCTOBYE IX Uil pOoOOTH Ha KOPHCTh
CYCHIJIBCTBY, a paJiie it 0COOUCTOI BUTOJIH.

Oco01MBO BaXXIIMBUM € Te€, IO CIIBABTOPH IIPOBEIH
OCTiPKeHHS 0a3yrouuch Ha po0OTax COIOJOrB Ta
TeopeTukiB mpaBa. llikaBUM € Te, 1O LI pe3yJibTaTh
MOXYTh MaTH YHiBepcaJbHE 3HAa4YeHHs SIKIO iHII cyc-
1JIbCTBa CIPUHMAIOTH aJBOKATiB y moAiOHuiA croci6. Ile
IIMPOKE T0JIe JUIsA JAUCKYCii. BOHO BiiKkpuBae 4YHCICHHI
MOXIIUBOCTI JUIsi MaiOyTHIX mociiukeHb. [IpoBeneHHs
MOPIBHSUIBHOTO ~ JIOCHI/DKEHHS €  3aXOIUTIOI0YOI0
MIEPCIIEKTUBOIO.
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Lawyers are influential group in society. Their work is
necessary for the Civil Society and the State under the Rule of
Law can functionwell. Lawyers can realisetheir social tasks if
the society trusts them. So, there must exist good
communication inter lawyers and others citizens. Theimageis
important element of this communication. The research in
subject of lawyer’s image let to know what people mean about
lawyers. Co-authors present results and interpretation of their
resources in the term of social perception of lawyersin Poland.
The scores aren’t poditive. Image of lawyers is stereotypical
and non-individualize. The society don’t understand lawyers
and lawyers don’'t know the needs of society. The paper
includes the comparison of social demands and perception of
lawyers. At the end, authors propose solutions for change the
situation.
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Introduction

Lawyers are perceived as the profession of public
reliance. They work in important for social life ares, that
is justice. Their profession is the manner of earning
money not only but service. So they must have in mind
not only economic efficiency, but also other values. They
are appointed for defense and have to meet expectations,
which are expressed in accordance with their work.
Image is grest importance, because it defines these
expectations that are granted in that degree. If lawyers
are to be estimated, they should be tied with their public
functions. Their professional success dependstheir image.

|. Desirabled image of lawyers

Though normative determination, who is lawyer, it does
not suggest methodological difficulty. There exists
problem how society perceives lawyers, and if these
notions are identical. The legal professions, which are
most often spontanecusly mentioned are:  judge
(mentioned by 89,6% of researched), attorney at law
(86,5%) and public prosecutor (74%).

In social comprehending, lawyer is the category rather
typological than definitive. Typical lawyer is the person
who works on judicial hall, in narrower captivation -
process deputy. In this view the lawyers are not attributed
to other roles, which can be fulfilled by them ( e.g. debt
collector, lega advisor). Weak Acquaintance of
individual lawyers is connected with such imagination of
legal contests. This incomplete apprehension of the role
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of lawyer is connected with weak acquaintance of legal
services market. Determined mgjority of Polish people
(80%) don't joinsname of office.

Among values, which should led lawyers can be
mentioned in four-level scale, the highest estimates be
received by Goods of client (average 3,54 ) and justice
(3,48). The most important feature, which characterizes
ideal lawyer is entity dignified confidence. Ninety one per
cent of respondents sing this feature. A few less of
researched (84%) consider that lawyer should be
articulated and that they should make contact easy.
Honesty has been placed on third place (81%).
Resembling quantity of people (79%) recognized that
lawyer should be composed and control emotions. Five
features, which were assembled three fourth or fulfills
voices is to help people (75%). That is curious, though
respondents distinctly have recognized that lawyer should
help people, it is less, because 67% has regard that
lawyers should be disposed on helping people. Therefore,
it is possible to conclude, that in opinion of respondents,
helping people, isn't the main purpose of lawyer, though
they should lead such activity. Normative adjustment has
similar meaning. Features, that should led attorney at
law, are defined in Poland § 8 of Code of lawyer ethics.
Attorney at law should execute ever professional actions
according to the fairest will and knowledge, with
appropriate  honesty, conscientiousness and ardor.
Attorneys at law are held for operation — they have to
bring up their professional qualifications permanently and
aim to keep high professional competence.

Il. Real image of lawyers

Real image of lawyers differs from desirabled picture.
One feature - Attitude on increment - has been indicated
by determined mgjority of researched ( 91% ). Feature,
which has been indicated as the second - Entity possessed
and control of emotion - has received about 27,5 percent
indications less. There is a huge difference, especialy, if
we take heed of indications for next four features, from
second (other) for fifth, percent are contained in partition
16,5 merely. In accordance with such structure of answer,
there is no doubt, that Attitude on increment is basic
feature attributed to lawyers. Estimations of legal services
in the range of price, availability and quality create
negative image of lawyers. On the one hand, price is
evaluated as very high (at maximum 4, it has obtained
average of results 3,53). On the other hand, quality
(average 2,77) is not proportional to price. In this
situation, the interpretation that long price is caused by
rareness and hard availability of legal favor is possible.
However, high egtimation in the range of availahility
(3,32) contradicts such interpretation. Therefore, priceis
not manner of reduction of deficiency of supply.

Conclusion

Real image of lawyers is not positive in Poland. They
are perceived as materialists guided by personal financial
business. They are scarcely honest, and don’t excite
reliances confidence despite that they are conversant in
order to act in favor of client forcefully. The ahilities and
knowledge, which they should use to take care of interest
of client, is used (according resourced) in different
purpose. Besides, in the eyes of societies, they act in favor
of particular interests and on behalf of corporation before
right of client. In the context of social expectations, their
image is indigible,. According to ethical principles and
in case of conflict of interest, attorney at law among
goods of (right of) client choose business of (right of)
corporation, concede owing (should) in accordance with
client priority principle of loyalty. Thus, lawyers should
be opened on society and take actions, which could
change thisimage. It should included in such operations
for instance: research work, doors opened, actions of
conceding of free advices, lectures opened for everybody.
Concerning interpersonal ability of lawyers is also
important to correct the communication with clients.
Unfortunately, they are not provided with interpersona
communication in programs of legal studios. Also,
society, should be better educated in law. Perhaps, this
task is appointed to lawyers
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